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- 4aAIMaIn 23,138.3 a1uum U 2011

- sesRuniiogunnanulng nannvenefazs 32%

- usuilagtufiunummdnlunsldiiieguagunm windeSausiaulngds
lasuanufisuuwnsrane

- nAnfausiasuosattdldanulnsdudiunanenmsindosiunnniu

- MIuImEmMaden MsunmuNuiu e1gsam ey negagndes daesu
Aslayulnslulne wu Hegesermsanranisinwugiss vseldluau

- YBINNMIIMUEEIAY AB 1Y TAIULUINAINEEn 50%
YWY 27% V1TUIIUAIUEN 17% V18p1UBUADILEN 3%
Sudruanifuslaafeudounsvans Ao giledunifin waglaiediniin

- msldanulnslunrBeudsiiien Weodlsufiundnfneiwauilagiu

- UTEMAN9A Junuimvidnlupaia d@uluwainuinnil 60%
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UAAINAIA

AUV Y| 2009 | 2010 | 2011
ASDIANTRAYAIN 9,805.1| 11,864.1| 15,660.7
WAUIA WALD LALN 2.829.4| 3050.1| 3,324.6
NN UINLETUDINNT 2,814.5| 2,980.5| 3,170.4
191/ UUALNUIA 468.4| 5475 610.5
YIVEDEY 209.0| 221.1] 234.1
(RGHGIIRTD 1059 110.7| 116.0
AADINITTLAYLADIVDININTIS 20.7 21.3 22.0
593 16,252.9|18,795.4|23,138.3




NM58999N

auum Y| 2011 2012 Rl
ASBINA 2571.18| 2,814.87 | WU 18.29% Uniian1u 15.76%
5 et 12.04% Uspanne 9.46%
LLauaﬂgulm ULSDSILAUS 5.88%
AUULNS 350.90 443.12 wﬂu 36.65% AU 20.33%
’ aaqm 14.64% Neaul 13.54%
‘U’]‘VTL?’L! 4.57%
a15a1m1N 139.08 164.21 | 131 46.36% UK 14.61%
AU 10.65% USA 6.57%
aaguiws anJu 3.66%
DALY YA 421.42 355.55 | U1 58.27% . male 9.09%
2084 maﬂ‘V\Ia 3.69% U1 3.16%
F9909 3.15%
974 2,992.60| 3,170.42




ATNIAANEAYULINS

Jadunnauan ayulwsdn | [ayulwsudssy | |arsanaayulns
_ aaquwﬂaﬂ - Q‘Ugﬂaﬁﬁs _ ﬁﬁquiq - %@ilﬂ/lﬂaaii"u/@\‘l
- ; NUILINUST
_ - NANYNYU oA
ifuganlas “ - gAUan [ AnTUNENUIR3Y/
- '{WJU@JQ Ue - AViNatl - AUNANY amwmmﬂm
- AU - LNWHINT - Suppliers - USUNLanNvu
qsnwsmsammw‘ c’icg,ammaammaauu‘lwa
- unduulng -”umuufm Gil Tadu
§3NA01U3 - Winkklng . LYY mmu’mwu Scrub*™
ﬂﬁqm‘msam - &7 CLUSUARULDA
- duNa i - LUSUANAT (OEM)
O3 I B’Jwammauu’lv\lﬁl— ]
GUIFRF | L2 ; - {
| | |
= - = >
fuslnaludsemdlne  duslnaluustmeln

X | | deoan

U U




AANANAANUNEYUINS

ludenlus



- 4aAnan 360.3 aussaansaalus U 2012

- g /wduaufUinasulng na1nvenefigean 7% LieaainAafesnis
NNEFgumvihAanITNAUANTERNTAINY ntua Layiwsneg

- nqszslguilagdu Health Science Authority 8nasulns/euaulusia
fiazdmieludnluslidessnnu Pre-market licensing controls 3oy
AAtudenlusasidudsuiavaudu domnulasnsie/AunIMueddu
find wanuazdving

- wwndunudu WSuaudsugs Wesnaudsaliiidoasiu 70%

- Lﬂ%"m?ﬁmgulm?mﬁrmu%ﬁm Eu Yan Sang (S) Pte Ltd. Uﬁﬁf\;mﬂw%fau?m

- Fuduarudmsiuengsivldsuanuieusnnty

- UFSnenend Sunumvidnlunann Melngiian drmutmain 8%

- ATdEsUNITRaNn TraaUulaiusan LU Singapore Management
University afutinuany/fideides

- %A ‘Organic’, ‘Ecologic’, ‘Natural’ 1uma§amamammmaw1wa



UAAINAIA

aunaanTaalus U| 2010 | 2011 | 2012
NARAUNFTUDINNT 215.8| 225.8| 235.8
LA WAle WAL 51.1| 52.4| 545
ASDIRNTIRAYAIN 44.8| 49.2| 514
N/ AU ALAYIA 12.6| 134 14.2
YIVEDEY 3.4 3.5 3.6
ANDINTIITTANULADIVDININILLS 0.7 0.7 0.7
(RGEGIIRTD 0.1 01| 0.1
334 328.6| 345.1| 360.3
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- 1aAIMaNn 936.1 anusenm U 2011

e

¥

- JUSLNARBIN15N1SUNTRSN¥IMETINVIRUINTU Aaansayulnsuniy
- LATDIAULNBFVNN AAIAVLIEMIUINTAFA 11NN 10%
- M3189039 Wugeanmantunisdmuieayulnsluiaie

- USHNANNATUNUIMASN AR LEBINEUSLNALIBDBAUAMAIN



UAAINAIA

ATUTING U| 2009 | 2010 | 2011
NARAUNLES LD 441.0| 460.1| 4779
ATDIRNLNDEYAN 1415 1585|1736
LATIA WNLD WAL 193.1| 1999 2089
N/ UNUTUALAUIA 57.2 60.7 64.6
LD 11.0 11.1 11.3
334 843.8 890.3 936.1
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- 4aAIMa1n 6,001,500 ausily U 2012

- gAle WAMIA WL AAIAYEIRIZIER 16%

- USENAUlailEe Sido Muncul #unUInaIngagn 15%

- HUSLNABNSU IN18U1RTEIURAETIMANWRRE 81ayulng Fitofarmaka
1193514 TN9a9lUNIUURNTNEUWIN Modern Jamu

- gntligtunauanulnsnty guilaadosnisingRusssumnd Felaudl
19U Tolak Angin, Antangin WALW Decolgen Herbaflu, OB Herbal Junior
8N /WA Ing IS ULAN way Bintang Toedjo Turun Panas Anak

- Jlgayulwslaudnineny glug) Win Auninan nngusiela us
nausiseladaysimazinananisindula

- 49INNN1TTMUEEIAY Ao S1uA1Uan ulaasuin guiUasuLie
SudnaraInTe dILUINAIR 35% SUUNBETEILUUT 26%



AAINAH

U

anusile Y| 2010 2011 2012
NN EUINLETUDINNT 2,567,500| 2,854,200| 3,207,500
LA LN LD LALW 1,236,800| 1,428,500 1,657,100
8177/ uTALkAUIN 388,300 444,600 511,300
IV 348,500| 400,800| 462,900
eSS GTEC it 136,300| 145,200| 155,300
W28 I ANDUAAY/UBUNAU 6,100 6,700 7,400

594 4,683,500| 5,280,000| 6,001,500
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- yaAman 5,416.3 arully U 2012

- NARAILEIND T AANAVLIBRIGIER 12%

- snLLmu{]%wm%avmfﬂ,uﬁmmmq6‘] winuaUTudlvenayulnslunis
inw win lo Mieude wavduq LuaqmﬂﬂmmawLﬂmmﬂmumuﬁﬁ]wu

- auilauTudmmuefiutuiieSnwenmsiiuthe wieldianss
NANEUISN®19IN5RUTE U el w309y YD

- MIULWNIUHUTY TNALaNY AUTAUTuddeaneTu uddsuuaatnilady
Fiutu Snweuldsenisilady

- PFDINWNTINUIEIAY AD SIUVBENALLAFUNT dIULUINAN 81%

- Universal Robina U3@ia3asauilautiud drunlsmaingaan 49%
mﬁmgﬂamﬁamﬁ%’ﬂmumuﬁ Maxx #UA1IN9TIUENNYDINA

- Pascual Laboratories @ulius 14% wanenwntawnutagiunauayulng
guNle Ascof Lagundi ussafiamivuaaniileniagdlunais

- amﬂmammmamulwi%ﬁw “Natural” LLmlmmmmuaaﬁLmuﬂ 199970
Silaifhenuduseseosunin fonidn e



UAAINAIA

a1uLU e Y| 2010 | 2011 | 2012
LATIA WNLD WAL 3992.8| 4,252.3| 4,483.6
NANAUNLASUBIWS 383.8| 435.2| 488.1
g1/ AUUALNUIA 234.7| 235.4| 2324
ASDIANDAYAIN 1065 1087  109.5
YIVEDEY 63.4 66.2 68.8
B AN UARNE/UDUNAU 27.7 31.0 33.9
593 4,808.8| 5,128.8| 5,416.3
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- YAAINAIA 3.3 AUAUAed U 2011

- wan Aeilaiuenynsayulng duntinainunndian 30% - lauinnd

- Uitmenvuvissduaulaayulnsiin uadslifinnsgiufiazudstuiy
USEnanesusemele

- nguuslamayulnsludeauiy Ao flveionatsau wagkaaene

- wwdunulusalsauulasvignaanunmduauiu - Hadu ayulngdu
Tasnwuardloaiulse

- anulwsIudnilngladfiuusus liussaivsie Swdelududild
nayiuivesenvullaiuaygmvtingsumlusa
AuALUTUAIEUIE LU WU IEEN

R

Uslnaongtaslifisuayulns wWesinsatey/mnugeinnisnIay

a\

nanayulnsnereudunainlneindude

e22p 22°

- USENHANNYIF LUNUINASNLURETR



UAAINAA

A1UADY U| 2009 2010 2011
RGN UTLASUDINS 1,721,600 2,291,200| 2,975,300
8191/ UTALAUR 98,400 112,200 133,700
LAIA WNLD WAL 57,900|  61,400| 70,700
B8 [N UARIY/ U UNEU 51,8001 55,500 64,200
N0 27,900  30,600| 36,000
aneINITIEANULADIVBININTN 20,900 23,400 28,400
ATDIANLTEUA N 17,700| 18,800 21,600
NARAUTLESUDUITE NS ULAN 2,400 2,600 3,000
3234 1,998,600 2,595,600 | 3,332,800




WIsuigunatanannuaayulnsandey U 2011

Ussine Tne danlus ynade | dulatde | Waudud | Qeauiy

S189N19

%aﬂ'mm@ 23,138.3 345.1 936.1 5,280,000 5,128.8 3,332,800
AUV au S$ ANUSINA gy | sy | auses

AUAEIULUY | 1ATR0Y | NARAe | wAndme | wAedws | wiwie/le | wdndoua

AANZIER OFUAN | LERURIMNT | WEUeIMNT | ESHeT | WA | lESuevns

YDINNIS SIUVIGYT | SIUVBEN | NISVIEASY | SIUVYT | SAUVI8ET | SIUVI8N

ANNRUYNAN

Avaligly USEN USEN USEN USEN USEN USEN
ANSTR AR ANNTR dulaili@e | WaUlud | #n9wd

Auslnendn | Hende Alvgy ALy Lidrde | laddrdie ALy
Tuguun | daseny NE9ey | @wAWA | 1gAWA | NEeene




Wisugualadneiiiaguaguninluaweu U 2011

Uszne | lne @Qﬂiﬂ% YAl au‘lﬁmuwa Waulud REAYIY
189019 (GRIVATRID) (AU SS) | (ausenm) (muswa) (Ausle) GRPELE)
AN UANNAANUINFUNNWLAZUINITNINITUNNE
o, @Uﬂﬁm/ 57,013.4 2,205.4 3,859.3 27,242 500 71,964.9 52,897,200
LAS DL DLNNE
ALY IWULNNE 193,375.6 4,304.9 2,801.1 50,296,800 46,965.8 36,046,900
Snunlulsanenuna 124,008.7 2,975.3 1,931.5 21,310,800 45,205.5 24,894,900
974U 374,397.8 9,485.6 8,591.9 | 98,850,100 164,136.2 | 113,839,000
ﬂﬂﬂumﬂiumssnawammmﬂu,aaﬁumwmsmutaa
EJ’W]""UEJLL‘UU OTC 15,410.4 177.0 700.9 11,719,300 26,973.8 3,019,200
1W5/4AS0 A 314.0 6.8 100 268,600 169.8 -
dmsutiniun
NANAUNLATUDIUNS 32,609.2 579.8 1,529.9 10,540,100 16,222.4 4,810,400
WARS U NENS 7,478.9 37.8 7089 | 1,471,500 | 3,637 448,700
AIUANUINLN
EJ’]ﬂiJUlWi/ 23,138.3 345.1 936.1 5,280,000 5,128.8 3,332,800
SN ULUTE
@LL@@’]ﬂﬁLL‘W 919.6 3.0 12.8 5,300 328.3 144 000
SN/ UHUTALAUIN 1,342.4 19.4 48.5 2,285,800 8,476.0 291,400
914 55,928.5 801.5 2,949.7 | 23,999,500 46,629.6 8,278,300




Wiguigutamenatanannuaiguaguawluanidey U 2011

dnEUVRWARINANA (%) Usend | e | aeatds | anale | sulai@e | Wauuud | aeauiu
Store-base retailing 71.1 78.0 54.1 85.6 95.6 64.5
Non-store retailing (Direct selling) 28.9 22.0 45.9 14.4 4.4 355
U 100.0 100.0 100.0 100.0 100.0 100.0
Store-base retailing 71.1 78.0 54.1 85.6 95.6 64.5
1. Grocery retailers 17.9 10.1 7.2 35.9 15.8 a.7
1.1 Healthfood shop 1.2
1.2 Hypermarkets 8.3 2.6 56 8.2 2.3 2.5
1.3 Small grocery retailers 1.6 1.9 0.1 154 2.0 0.6
1.4 Supermarkets 7.0 4.2 1.5 9.4 8.4 1.5
1.5 Other grocery retailers 0.9 0.2 2.9 3.1 0.0
2. Non-grocery retailers 53.2 67.9 46.8 49.8 79.8 59.8
2.1 Health and beauty retailers 51.7 66.0 46.0 49.2 79.4 59.8
2.1.1 Chemists/Pharmacies 30.5 28.2 26.0 27.0 30.9 51.1
2.1.2 Parapharmacies/Drugstores 19.7 27.1 16.6 21.6 41.8 8.3
2.1.3 Other healthcare specialist retailers 1.5 10.6 3.4 0.6 6.7 0.3
2.2 Other non-grocery retailers 1.5 1.9 0.8 0.6 0.4
Non-store retailing 28.9 22.0 45.9 14.4 4.4 35.5
1. Homeshopping 2.9
2. Internet retailing 2.1 2.1 0.2
3. Direct selling 23.9 19.9 43.8 14.4 4.4 35.5




WS UNgUNAINNANN UINDINS5 LU Geu U 2012

Uszine Tne S | wlalde dulATLY Waulud LUAUIY

38013 @wum) | @ Ss) | @Eane) | @wgde) | Gwuwdle) | (@weed)
Baby food 24,4959 177.5 1,470.5 23,071,600 32,988.1 18,543,200
Bakery 30,730.4 586.2 2,658.8 30,856,500 61,421.6 17,093,100
Canned preserved food 7,888.3 130.8 986.9 4,416,100 33,251.3 1,307,400
Chilled processed food 1,897.1 7.7 280.3 1,058,800 16,834.5 620,100
Confectionery 16,074.5 274.6 982.3 16,918,500 30,428.3 6,249,200
Dairy 70,542.0 435.2 3,364.8 24,116,400 71,741.9 26,293,400
Dried processed food 53,158.3 420.7 3,397.0 75,599,700 37,189.1 20,819,100
Frozen processed food 11,897.4 100.3 520.1 5,290,700 30,208.5 2,560,000
lce cream 10,051.2 123.3 564.6 4,086,400 9,420.3 1,554,900
Meal replacement 4,450.6 19.7 576.7 262,400 1,831.4 492,800
Noodles 19,737.5 89.1 1,240.2 19,850,100 23,603.1 20,086,900
Qils and fats 15,215.6 93.7 2,477.0 15,258,000 48,032.6 21,640,500
Pasta 361.2 11.7 20.2 203,000 8,134.9 284,200
Ready meals 4,620.2 51.2 112.1 53,300 3,204.4 440,700
Sauces, dressings, condiments 33,032.0 92.6 1,266.9 10,228,400 23,721.8 16,047,300
Snack bars 479.9 11.6 8.4 97,300 12.4
Soup 347.7 27.0 56.9 47,200 1,540.4 38,400
Spreads 2,055.8 41.9 153.5 903,000 4,194.4 145,000
Sweet and savoury snack 26,629.4 126.3 666.6 12,038,600 37,682.2 6,301,700

39U 308,598.5 2,713.1 19,426.2 | 224,500,200 | 438,979.0 | 139,667,900




WS U gUYaINI9RAIARAAN LN DINIS I Ldeu U 2012

dndiuvasyarInan (%) Usznel | lne dealus | wnale | dulatid@e | WauUud | Reauiw
Store-base retailing 96.4 97.2 96.8 99.8 99.9 100.0
1. Grocery retailers 96.4 95.9 92.6 99.0 95.9 94.5
1.1 Supermarkets 8.8 48.1 5.6 13.7 42.7 11.9
1.2 Hypermarkets 37.8 10.2 20.5 15.5 6.0 5.7
1.3 Small grocery retailers 39.3 27.0 59.6 60.5 12.1 55.9
1.3.1 Convenience stores 13.6 10.1 3.1 6.7 1.4 0.5
1.3.2 Independent small grocers 20.8 15.5 55.3 53.8 10.4 55.4
1.3.3 Forecourt retailers 4.8 1.3 1.3 0.1 0.3
1.4 Other grocery retailers 8.6 10.6 6.9 9.3 35.1 21.0
2. Non-grocery retailers 2.0 1.3 4.2 0.8 4.0 55
2.1 Health and beauty retailers 1.2 1.2 3.4 0.8 4.0 4.2
2.2 Other non grocery retailers 0.9 0.1 0.8 1.3
Non-store retailing 3.6 2.8 3.2 0.2 0.1
1. Vending
2. Homeshopping 0.1
3. Internet retailing 0.6 1.5 0.3
4. Direct selling 3.0 1.1 2.9 0.2 0.1
34 100.0 100.0 100.0 100.0 100.0 100.0




WS gUNIUNANALATRIA1919 luadau U 2011

Useine Tneg RGISIE] wnade | dulati@ey | WauUud LAYAUY

518115 (@wum) | @SS | EnEein) | @wugde) | @wdle) | (@uees)
Skin care 47,002.6 445.9 1,467.8 | 11,326,900 29,7160.2 1,840,500
Hair care 21,491.3 163.2 850.2 6,579,000 32,841.7 3,084,800
Color cosmetics 14,288.6 176.9 449.0 2,941,100 6,249.6 744,900
Bath and shower 14,1477 98.7 685.4 4,232,800 15,1059 1,625,600
Oral care 13,028.1 90.1 754.0 4,635,200 19,551.6 5,053,100
Men’s grooming 6,658.8 71.8 341.4 1,187,800 5,005.7 567,600
Fragrances 5,070.5 201.8 333.7 1,820,200 7,554.5 511,900
Deodorants 5,040.3 22.3 160.2 350,000 6,355.8 129,700
Baby & child products 2,943.9 28.2 239.8 906,400 6,952.0 368,400
Sun care 1,401.7 19.6 9.9 20,200 252.6 198,300
Depilatories 222.2 4.5 18.7 - 182.3 8,400
Sets/Kits 2,619.8 96.1 282.2 144,500 361.8 204,900
Premium cosmetics 23,560.5 688.7 1,184.0 1,323,000 6,788.7 940,100
Mass cosmetics 90,445.8 564.0 3,294.2 | 26,998,300 98,645.3 7,769,100
593 129,532.3 | 1,386.5 5,334.4 | 33,348,700 | 128,082.7 | 14,155,700




WS UNEULDINI19RanLAsasa1919 lua ey U 2011

ANEIUVDIYARINGIA (%) UIZA e | 59AlUT | wiai@e | sulallde | Wauuus | taeauny

Store-base retailing 79.3 92.5 86.8 93.4 85.2 94.5

1. Grocery retailers 38.9 194 40.5 65.3 53.4 64.1

1.1 Small grocery retailers 9.2 2.6 16.8 29.3 24.9 34.9

1.1.1 Convenience stores a.7 0.4 0.3 7.3 0.7 2.1

1.1.2 Independent small grocers 4.5 2.2 16.5 22.0 24.2 32.8

1.2 Hypermarkets 16.0 2.8 8.1 14.1 2.7 8.2

1.3 Supermarkets 12.7 13.9 15.2 13.7 20.2 19.5

1.4 Other grocery retailers (Forecourt etc.) 1.0 0.1 0.4 8.2 5.6 1.5

2. Non-grocery retailers 40.4 73.1 46.2 28.1 31.8 30.4

2.1 Health and beauty retailers 28.2 37.2 27.0 17.3 18.1 23.5

2.1.1 Beauty specialist retailers 11.1 19.1 10.0 11.1 2.8 13.7

2.1.2 Chemists/Pharmacies 3.5 6.7 7.2 4.3 4.1 6.8

2.1.3 Parapharmacies/Drugstores 10.8 11.3 9.3 1.9 11.2 2.3

2.1.4 Other health & beauty retailers 2.7 0.1 0.4 0.8

2.2 Mixed retailers (Department stores) 11.0 35.1 19.2 8.4 13.1 6.6
2.3 Outdoor markets 1.0 2.3 0.4

2.4 Others (Fashion, Electronics, Variety etc.) 0.2 0.8 0.1 0.2 0.3

Non-store retailing 20.7 4.6 13.2 6.5 14.6 5.5

1. Direct selling 18.7 3.6 13.1 6.5 14.5 55

2. Homeshopping 2.1

3. Internet retailing 1.1 0.1 0.1
Non-retail channels (Hair salons) 2.9 0.1 0.2

Total 100.0 100.0 100.0 100.0 100.0 100.0
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